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Do you think people who work in the automotive industry are underrated?
Underrated?  It’s interesting how, because of  reality TV, people are getting back into cars – learning how to do something that has to 
do with craftsmanship as a career – working with their hands and building something.  It seemed as if  it was becoming a dying art.  The 
computer age had come and kids just wanted to sit at a desk and work on a computer.  Even when I was at my dad’s shop in the late 80s, 
we would get kids in, wanting to be a painter’s helper.  They’d come in and just get frustrated – Wow!  This is a lot of  work.  They’d only 
last maybe a couple of  months, then go away.  I’d see them later and ask, ‘Hey, what are you doing?’  ‘Trying to sell real estate,’ they’d tell 
me.  It’s something you have to be dedicated to, but reality TV seems to have spurred more of  an interest.  A lot more kids are dedicated 
these days, because it’s so accepted.

Do you think this trend will continue?  Does this generation have it?
Everything works in waves.  It was here, it went away, and now it’s back again – but that’s happened several times.  Eventually it will go 
away again.  A lot of  that had to do with the gas crunch back in the 70s.  When that happened, all the hot rodding, muscle cars and street 
racing pretty much went away.  It was just the diehard guys that stayed in it.  Electric or hybrid vehicles will come in and change things, but 
I think there is an interest in the automotive world.  There are a lot of  young guys into it, and they can afford it right now, but they’re going 
to start getting serious about their careers, serious about their girlfriends being wives and raising a family.  It’ll slow down, but later, they’ll 
come back in and maybe they’ll have successful businesses, which is what often happens.  Then they can afford to get into cars, and they’ll 
have somebody to build them a really cool car.

How do you deþne The Art of  Living?
Well, I let my wife do that for me…just kidding.  A lot of  people will look at me and consider me to be a celebrity.  I don’t see that, 
because I haven’t changed what I do.   I’ve been doing the same things for 20 years now – from when I started drawing with my dad and 
building cars.  I’m still doing the exact same thing, but when I got on the TLC network on television, all of  a sudden it just brought a lot 
more attention to me from the general public.  It’s kind of  odd, because it was always just an industry recognition.  People knew me from 
Boyd Coddington’s shop.  When we started Foose Design, there was interest there and I was known, but again, only in the industry.  Now, 
anybody who has an interest in cars and watches TLC knows me.  One day the show will go off  the air, but I will still be here building cars.

So would you say then that the Art of  Living is about maintaining who you are?
The Art of  Living is about doing what you love to do, knowing who you love and spending time with them.
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You mentioned that your dad’s your hero.  
Yes.  Growing up, he worked a lot.  When he was home, he’d also draw a lot, and I was absolutely amazed at how he could make something 
look three dimensional on a two-dimensional piece of  paper.

So you watched the process…
Yes, I’d sit next to him and try to copy what he did.  He taught me a lot of  tricks in regards to how to draw.  Then that grew.  I also met 
Alex Tremulus, who was a designer for Ford Motor Co.  He designed the Tucker.  He worked for Duesenberg in Auburn, Texas.  He was 
the head for all the Thunderbirds in the 60s.  When he retired from Ford, he moved out to Ventura, California, which is just south of  Santa 
Barbara.  He started doing work with my dad, and when I saw his polished, beautiful renderings, I was blown away.  When I was seven 
years old, he told me about Art Center College of  Design [in Pasadena, California], and that’s when I knew I wanted to attend.

My dad was doing the drawings, as was Alex, but my dad would turn them into reality.  As a kid, I was blown away to watch this happen.  
He worked for several companies, and he was building stuff  in our garage at home, so I got to go out there, and I’d love to say I helped my 
dad as a kid, but I destroyed a lot more than I helped.

Thatõs usually how it starts, but it sounds like you were always exposed to something in the þeld.
Yes.

Did you have any other interests?
I loved riding bikes – bicycles.  My parents wouldn’t allow me to have a motorcycle.  I broke a lot of  bones as a kid – about 34 bones.  I 
liked speed and I liked to do things you shouldn’t do on a bicycle, so I got hurt quite a lot.  For that reason, my parents wouldn’t allow 
me to have a motorcycle.

photo by: barrett-jackson
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Has there been anybody else who has inspired your work?
Everybody inspires me.  I’m inspired by anybody who has passion 
for cars and passion for life, and who gets a chance to do what 
they love to do.  You can tell when you look at somebody if  
they’re passionate about what they do.  One of  my main rules at 
the shop is:  only come in if  you want to be there.  I don’t want 
guys there working on cars unless they’re interested in building the 
absolute best artwork in this industry.

Is there artwork in today’s cars?
From the manufacturers?

Yes, the new cars coming out.   Are we producing classics 
anymore?
Those are what I call the hard part cars because when you go back 
to the late 60s, you could pull any body part off  and þnd a hard 
panel that you could actually recondition.  Those cars will never 
die, because they can always be þxed.  If  itõs a piece of  metal thatõs 
been bent, you can just straighten it out and repaint it.  You can re-
chrome it, re-polish it or whatever it takes to make that part what 
it once was.  Then we got into the eurothane front ends and plastic 
parts:  pieces that get sunbaked and start cracking.  If  somebody 
doesn’t have that part on a shelf  somewhere, it would have to be 
recreated, which would be extremely expensive.  That’s why you 
don’t see those cars being recreated.  Then there’s the computer.  
If  they’re working with the same motors and different things that 
require a computer, that motor’s going to become cost prohibitive 
to restore.  When you have the automobile industry supplying 
complete chassis, you’ve got brakes, axles, front-end suspensions, 
motors and the computers to run these motors.  As long as you can 
put all that stuff  into it, it will work, and as long as the government 
allows us to register those vehicles for the street, then you’ll get 
them restored.  But it’s the true hard part cars that will always keep 
their value above any other era of  vehicles.

Did you ever think Foose would become a household name?
That was never the goal.  I created the Foose Design logo back in 
1984 when I was at Art Center.  Our class project was to create 
a logo for our design company and design our signature. The 
company started then, I just didn’t realize it at the time. Years later 

I was working at Boyd’s (Coddington) and would have stayed but 
when Boyd’s went bankrupt, I’d say it was a blessing in disguise. I 
was having a great time there – meeting a lot of  neat people and 
doing some fabulous projects.  It forced me to go on my own, but 
it was never a plan.  It wasn’t something I sought – that one day this 
name would be huge.  It was something that happened.

I didnõt þnd that Boydõs environment was the same type of  
creative environment you see on Overhaulinõ.  I þnd that when 
I watch you, you can sense the heart and soul in your work.

If  I were to lose the desire to do what I’m doing, then I wouldn’t 
do it.  I want to focus on and do what I really love doing.  If  all of  
a sudden I became real passionate about designing furniture, that’s 
where I’d be going, and if  the guys in the shop wanted to go there 
with me, they’d be building furniture, but right now it’s still cars.  It’s 
something about the automotive þeld that makes you want to get 
up, get back to work and get started.

Overhaulin’ is a huge time thief  for me.  I love doing it, meeting the 
people and making their dreams come true, but it also draws me 
away from my family and my family at Foose Design.  The builders 
and clients there have become good friends.  I consider all of  these 
people in the group a part of  the family, and every time we þnish a 
car, this family gets bigger.  We don’t only build cars, but we build 
relationships with people.  Now that Overhaulin’s been done for a 
couple of  months, I’ve been back at the shop working on a car that 
we call Bobtail – made for Bob Smith out of  Rhode Island – a 1932 
Ford complete concept roadster that will compete for the Ridler 
award at the Detroit Autorama hopefully in 2009.  I’m back at the 
shop working with the guys, and I’m so enthusiastic about this 
project that I’m back getting up at 5 a.m. to get dressed.  I get down 
there and start working out some of  the details on it.

How did your love for hot rods begin?
My father worked for a company named AMT back in the ’60s 
and they were doing the Get Smart car for TV.  They also did 
the Bewitched car ð the Reactor.  Gene Winþeld was the head of  
the shop, and my dad was the shop foreman.  I remember all of  
those cars:  the Get Smart Sunbeam Tiger, the little red wagon, the 
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Pirannah Drag Car – Dean Martin had his show with the Golddiggers 
– I just remember all these different cars and riding around in them 
as a kid.  My dad would drive me around the block at the shop or he’d 
even show up at home with them.  It’s in my blood.

So is there a third generation of  car designers in the future?
I have a son, Brock, who’s seven, and he likes cars, but he also 
likes dinosaurs.  I don’t know where he’s going to make his living:  
whether chasing dinosaurs or chasing automotive dreams (laughs).  
That will be his decision.

I wanted to talk quickly about the Grand Master and a few 
cars on your site.  Are you going to see more cars featured 
now that the show’s coming out?
Actually, Discovery wants to start another show.  They want to base 
it on what I’m doing at Foose Design, but I already told them that I 
don’t want to just do that.  I still love making people’s dreams come 
true with Overhaulin’.  In the future I’d love to travel the show.  I’d 
love to do one in Canada, Mexico, Brazil and Venezuela.

What other projects do you have coming up?
I have a couple of  really big projects going.  In Detroit, I redesigned 
the whole Motor City Casino.  It’s based on the original 1916 Wonder 
Baking Bread Co. design.  I think it was called the Wagner Building.
I’m doing exterior concepts of  the building, as well as some of  
the interior details, but we’re building the casino right now.  We’re 
building a 405-room hotel that’s 270 feet tall.  The nightclub itself  
has a ceiling that’s 55 feet tall and I designed it as a wave.  It’s a 
rectangular building, so instead of  the wave being at a 90 degree 
angle, it’s at a 30 degree angle.  There are no two choices that are 
alike.  Everything has separate angles.  I believe at some point we’re 
also going to break ground on a second tower.

Is that the þrst time youõve done this type of  design project?
- of  that scale, yes.  Itõs the þrst real architectural work Iõve done 
other than remodeling my own house.

What inspired this?
The head of  the project was watching Overhaulin’ one night with 
the late interior designer.  They had an 800-man architectural þrm 

working on the building for a year and a half, yet they still weren’t 
happy.  Greg Soloman said to Roger, ‘You think Chip could do 
anything with this building?’ and Roger said, ‘Well, it couldn’t be 
worse than what you have’ (laughs).  So they got hold of  me in one 
week.  I had drawings that had the direction in which they wanted 
to go.  We got back with the architectural þrm and the engineering 
þrm and started converting my drawings into reality.  Itõs a full-blown 
production now – a billion dollar project.  Gift shops are housed in 
the hallway that separates the hotel from the casino.  There will be a 
Foose store in there.  Discovery wants to follow that project. 

Did you enjoy the process?
It’s been a lot of  fun, and I’ve approached it in much the same 
way I would approach building a car.  My philosophy there is that 
I want to do something that’s going to last, style wise, so I want to 
do something almost timeless.  The ultimate compliment for me 
when I build a car is that years and years from now when somebody 
goes to rebuild that car that they will rebuild it the same way that we 
designed it.  They’re not looking to update it, because a good design 
doesn’t need to be updated.  That’s the same approach I took with 
the hotel.  If  I was going to spend that much money, I wanted to 
spend it wisely so that we didn’t feel we ever needed to update the 
design of  it.  

Right now, we’re also going into limited production of  the 550 
horsepower Foose Coupe, which is built off  my concept car, the 
Hemisfear.  We’re actually in production with Metalcrafters in 
Fountain Valley, California, leaders in carbon þber automotive 
bodies and prototype productions for major automakers since 1979.  
[GFMI has plenty of  experience in this area, having made concept 
cars for major automakers, including the:  2003 Dodge Viper, 
Mercedes Smart car, Chrysler PT Cruiser, Jeep Compass, Chrysler 
Paciþca, Cadillac EVOQ, Nissan Z and Plymouth Prowler.  It 
focuses its attention on:  building with aerospace glass, carbon þber 
body construction, supercar design and fabrication, limited-edition 
projects, celebrity customization, such as the stretched Lamborghini 
created for Shaquille O’Neal and movie vehicle prep for major 
productions.]  Discovery wants to follow one of  those vehicles, 
from a customer coming in to order the car, through the build, to 
where we will actually debut it.  Just like Ford has the Eddy Bauer 
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